
 

Cramer-Krasselt For Monroe Shocks And Struts.  

— 1/11/2008 

 

Monroe Shocks and Struts has launched a fully integrated campaign, “Save the 
Squirrels,” created by Cramer-Krasselt (Milwaukee), the third-largest 
independent advertising agency in the U.S. The campaign is built on the 
humorous premise of reminding consumers to check their shocks from the 
vantage point of road-crossing squirrels. 
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